
5 Factors to 

Define Your 

Target Audience



Why do you need to 
know your
Target Audience?

 Direction for your marketing

 Determine how you speak to them 

 Tone of voice 

 Keywords and SEO 

 To communicate the right message 
to the right person at the right time

 Understand their needs better –
what do they want, and how can 
you help

 How they find, compare and choose 
products and services like yours



How do I identify / describe 
my target audience?



5 Factors to 

Define your 

Target Audience 

1. Key Demographics:  Demographics are facts that 

describe your Target Audience. The key here is to 

focus on the ideal / typical customer.

 Age

 Location

 Gender

 Income

 Occupation 

 Family or Relationship Status 

 Language 

 Nationality 

 B2B / B2C
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2. Key Psychographics: We need to know how your 

Target Audience thinks in order to communicate 

with them effectively. What type of person are 

they?

 Personality

 Beliefs 

 Interests 

 Needs and aspirations
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3. Challenges: With any product or service the 

customer is searching for a solution to a need or 

want. This section covers why they would consider 

buying from you. What do you have to offer them? 

 Problems and concerns 

 Buying motivation 

 Buying concerns
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4. Channels: Now that we know WHO they are, the 

next step is to define WHERE they are. Think about 

this in relation to online and offline activities. 

What do they watch, where do they go, who do 

they listen to, where do they seek information. 

Think about how you will get your message in front 

of them. 

 Which social media websites they use 

 Where they get their news 

 Where they shop 

 Favourite websites 

 Email – what do they use it for

 Whatapp 

 Face to Face or Phonecalls or Zoom
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5. Preferred Content Types: What type of content 

are they most likely to engage with? Are they more 

likely to notice a website banner or a direct mail. 

Think about what content you can use in each of 

the channels your have already defined. 

 Videos, articles, ebooks, podcasts, flyers, 

advertisement, public broadcast, webinar, 

newsletter, images, inforgraphics, signage etc



These 5 factors 
together 
creates your 
target 
audience 
profile

• Demographics

• Psychographics

• Challenges

• Channels

• Content



Over to you. 

Focus on 

your ideal 

customer for 

this exercise:

•A

•B

•C 

Key Demographics:

•A

•B

•C 

Key Psychographics: 

•A

•B

•C 

Challenges: 

•A

•B

•C 

Channels: 

•A

•B

•C 

Preferred Content Types:



Next Steps
For support building your 

Marketing Strategy contact 

Louise Murphy to book your 

Marketing Workshop 

www.instigate.ie

mailto:louise@instigate.ie

